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Amata Network makes the connection

In Thailand, conventional copper cables have
been used predominantly since the last century
with copper cabling making up around 90% of
broadband fixed-line connections. While fiber-
optic cables can carry data at high speeds over
long distances, copper cables used in traditional
telephone lines and ADSL cannot. Fiber is said
to be ‘future-proof” because the data rate of the
connection is usually limited by the terminal
equipment rather than the fiber, allowing for
substantial speed improvements by equipment
upgrades before the fiber itself must be upgrad-
ed. Fiber-optic has the benefit of being able to
carry much more data at high speed over long
distance and being more reliable.
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Optic Fiber

sign uses optical fiber to replace conventional
networks, from a central office to the end-users,
where it is categorized according to where the
optical fiber connection ends.

“And if placed underground, there is zero-
failure, based on the experience I have”, adds
Watanagool. At Amata, the distribution of un-
derground fiber-optic cables covers the whole

estate, so each of the approximately 700 com-
panies operating at Amata Nakorn can actually
request their providers to switch to this state-of-
the-art cabling.
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OLT (Optical Line Terminal)
ONU (Optical Network Unit)

Fiber-optic connections are expected to make up
60% of the total fixed-line broadband market
by 2019, due to an increasing demand for faster
connectivity at more competitive rates and due
to users’ greater adoption of data-consuming ap-
plications and feature-rich devices.

Amata Network Company is already servicing
ICT businesses operating at Amata Nakorn in
Chonburi. Established in December 2016, the
company, a joint-venture between Amata Cor-
poration PCL. and Advanced Broadband Net-
work Co., Ltd., completed construction in June
of an underground fiber-optic network at Amata
Nakorn and received its operations license in

July.

But who are the customers of this new joint-ven-
ture? As Chukiet Watanagool, Managing Direc-
tor of Amata Network Company, explains, “We
designed the network by using FTTx concept
to support Internet Service Providers and system
integrators, as well as mobile phone operators.”

FTTx (Fiber To The %, or to the last mile) de-
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Chukiet Watanagool, Managing Director
of Amata Network Company

by Symphony Communication, located at Ama-
ta’s own Data Center Park. Power for the Amata
Network is provided by Amata B.Grimm power
plants from within the estate. On the long run,
the new joint-venture business will support
Amata’s goal to turn the industrial estate into a
smart city by providing smart solutions with re-
gards to surveillance and security of public areas,
measurement and data collection of resources
and utilities, the overall improvement of com-
munication, and more.

A new Ministry of Digital Economy and Society
was established to be responsible for shaping,
planning, and developing policies to transform
Thailand into a digital economy, part of the
Thailand 4.0 plan to turn the country’s economy
into a digital one. The digital economy refers to
an economy that is based on digital technolo-
gies, which are rapidly transforming both busi-
ness practices and social interactions. Imple-

Amata Network's fiber-optic cabling cover the estate, ready to be available

to all tenants at Amata Nakorn.

Over seventeen Internet Service Providers (ISP)
and mobile operators, servicing some 300 com-
panies within Amata, have already switched over
to Amata Network’s fiber-optic systems since
starting operations. The servers are located at
Amata Service Center, and backup is guaranteed

mentation of the digital economy plan will need
the support and involvement of all stakeholders
in achieving its stipulated goals. With the new
Ministry, together with policies from the Board

Continued Amata Network on Page 2

Critical
containment

Amata Data
Center: Park

Modern-day business operations often
require companies to remotely store,
process, and/or distribute large amounts
of computerized data as a part of their
operations, and Amata Data Center Park
is an optimal location for performing
these all-important tasks.

The site is equipped with data center
critical facilities, including redundancy
and resiliency, to ensure operations will
not be compromised if any part should
fail. Amata Network Company serves the
Data Center Park with fiber-optic ca-
bling, securing zero-failure connectivity.

There are currently two businesses uti-
lizing ADCP: Digital Port Asia Limited
(Digital Port) and Symphony Communi-
cation PCL.

Symphony Communications PCL is a
Thai company creating fiber-optic net-

works and supporting services through-

out Thailand.

Last year, NTT Communications opened
the top-scale Thailand Bangkok 2 Data
Center at Amata’s Data Center Park.
The four-story facility, an investment of
nearly USD32 million, has some 5,000
square meters of server room, equivalent
to 1,400 racks. The data center is oper-
ated by Digital Port Asia Limited, a sub-
sidiary of NTT Communications Thai-
land, which acquired a stake in 2013.

A key advantage of Amata Data Center
Park is its safe, yet convenient, location,
located at a prime site along the Bang-
kok-Chonburi Motorway, only about 60
kilometers outside of Bangkok. The park
is surrounded by floodwalls and dikes,
assuring low risk of flooding, and it of-
fers purpose-built power supply and dis-
tribution systems, along with other data
center critical infrastructure and facili-
ties.
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Population — Not fragmented

Internet User (67% penetration)

Mobile Subscription (133% vs. Population)
Active Mobile Social Users (67% penetration)
Use Smartphone To Go Online

Mobile Users 4G Subscription

“By 2018, Thailand will rank as the third-largest 4G market in Southeast Asia
and Oceania, accounting for 40% of total mobile subscribes”

Thailand’s digital market (source: Techsauce)

of Investment to drive innovation, the digi-
tal economy will make a significant contri-
bution to Thailand’s economy — estimated
to contribute 25% to Thailand’s GDP by
2027 — and is expected to play a critical role
in every industrial sector in Thailand. Both
soft and hard infrastructure is being devel-
oped to ensure the country is ready for the
new digital era.

A national digital economy master plan,
a national e-commerce master plan, and a
plan to develop seven smart cities around
the country were recently approved. With
the leverage of information technology, the
nation should benefit in many ways and

improve people’s lives, covering govern-
ment services, e-commerce and marketing
channels, internet accessibility and speed,
or even medical services such as telemedi-
cine, serving people in rural and remote
areas. The digital economy plans will also
cover restructuring and investment in hu-
man resources, operation, technology, and
regulations. A special emphasis is given to
developing the Eastern Economic Corridor
(EEC) to become a center of smart manufac-
turing, education, and smart city projects.
All the plans support the ultimate goal to
bring Thailand into the 4.0 era, thus bring-
ing social stability and economic wealth to
the country.

Flood Risk Management
Taking action for prevention

Recent flood-related disasters across Asia
emphasize the need for an effective manage-
ment of flood risks. In 2013, Amata Nakorn
industrial estate was affected by flooding.
Since then, Amata has worked to develop
robust solutions that perform well in un-
certain future conditions, such as extreme
weather conditions as a result of global cli-
mate change.

Flood risk management needs to recognize
the interconnections between infrastruc-
tures, economic systems, and the role of
human factors in assessing and managing
the risk. Amata is taking on the responsibil-
ity alongside other parties that have a role
to play in managing floods, chiefly the Thai
Irrigation Department and local municipali-
ties around Amata Nakorn.

Almost eighty percent of water that passes
north through Amata Nakorn is captured
by Panthong canal, and Tamru canal to the
northwest of Amata Nakorn also captures
some excess water supply.
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Panthong canal has one permanent water gate,
which is now supported by four temporary
pumps (with a capacity of 3 m? per second).
They remain installed and in operation until
the middle of 2018. As a permanent solution,
two more water gates, each equipped with three
pumps with a capacity each at 6 cubic meters
per second, are now being built for Panthong
canal and will begin operation by mid-2018.
There are two temporary pumps installed at
Tamru canal water gate, each functioning at a
capacity of 3 m® per second.

The effectiveness and efficiency of pumps
is regularly assessed and will be increased if
needed. Amata’s role is not only to assess risk
areas and coordinate action across the public
bodies, but to actually finance any necessary
investments. Amata supports the budget for
these new countermeasures, including elec-

tricity supply.

For more information, please contact Amata
Facility Services Company at +66 (0)38-
939-007.
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Globaliza

Globalization is the process whereby the advance-
ment in communication and transportation has
enabled the world to become more intercon-
nected and integrated in multiple dimensions,
whether culturally, commercially, or politically.
Although the rise in connectivity between dif-
ferent regions of the globe is a phenomenon that
has occurred since time immemorial, it is only in
the past two centuries that this process has taken
place at an exponential rate.

Globalization brings with it a set of new chal-
lenges, namely the increasing unpredictablity and
mutability of the environment that surrounds us.
In such an age, where conditions are always per-
meable and an organization or state is subject to
changes often beyond its control, the quality of
good leadership becomes more crucial than ever.

My leadership experience was forged at a time
when Thailand was fully confronted by the chal-
lenges and opportunities associated with global-
ization. Throughout the various leadership roles
I occupied at the Ministry of Foreign Affairs of
Thailand in the 1980s and 1990s, Thailand was
in the midst of a geopolitical situation that arose
out of the conflict between global superpowers
beyond its own control. During this period, I
was able to acquire and learn about a few quali-
ties that determine good leadership in the age of
globalization. I would now like to share with you
my own understanding of what it means to steer
an organization through these turbulent waters.

First and foremost, the key value for solid lead-
ership in a globalized world is the possession of
vision. Vision is the ability to look ahead and un-
derstand where the priorities of an organization
should be and what long-term goals it should set.
It is a creative act since it requires us to use our
imagination to picture our place in a future that
is largely unknown.

Globalization has rendered the world we live in
more unpredictable than ever. The state of the do-
mestic economy might be affected by a banking
crisis at the other corner of the globe while the
political stability of a nation can be undermined
by a refugee crisis in another continent with no
relation to the internal policies of that nation.
With the increase in unpredictability comes a
greater difficulty in drawing up a plan for the fu-

ture of an organization.

The ability to predict global trends should be-
come more valued than ever in a world where a
growing number of tenuously related factors are
clouding our grasp of the future. The globalized
world is, thus, in real need of vision, since with
vision, one is able to look ahead with some clar-
ity, in spite of the processes that are obscuring our
sight.

A quality that is often associated with leadership
in the globalized world is adaptability or flexibil-
ity. With the constantly changing environment
of the world today, it is clear that the ability to

swiftly accommodate and flourish in the midst

By Arsa Sarasin
Chairman of Amata City Co., Ltd.
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of these changes is central to the survival of an
organization. However, alongside adaptability,
I would like to put forward a more traditional
quality of leadership that is perhaps even more
crucial in a globalized world — integrity.

Globalization brings about the rapid rise and
fall of new trends, fads, and frames of thinking.
It is often difficult to remained firmly grounded
amidst conflicting and ever-changing mindsets
and value systems. Integrity, which is the quality
of remaining true to oneself and one’s original val-
ues, can provide a stable foundation in the con-
stantly shifting landscape of the modern world.
Integrity guarantees that a leader will not be led
astray by the distractions of the globalized world,
but will remain bound to the core ethics of the or-
ganization. The role of integrity, thus, highlights
that good leadership is not only associated with
practical ability, but also with moral character.

Finally, as all leaders must already be aware, the
ability to helm an organization is not only drawn
from personal leadership qualities, but depends
just as much on one’s relationship with employ-
ees and colleagues in the organization. Crucially,
good judgment, when it comes to delegating roles
and duties, is required. In short, this is known as
the ability to put the right man to the right job.
This is more so the case given the backdrop of
globalization.

Globalization has given rise to new markets, new
sectors of the economy, and new forms of media.
This broadening of an organization’s capacity and
roles means that a single person can no longer be
an expert in the fields in which the organization
is involved. Thus, the knowledge and application
of each person’s strengths and advantages has be-
come an even more pressing issue for the modern
leader. A good leader in the globalized age, there-
fore, knows how to make the most of his limited
resources in a world where he is confronted with
seemingly limitless demands and opportunities.

In conclusion, I have presented to you three cor-
nerstones of good leadership — vision, integrity,
and the ability to delegate. These qualities have
always been valued in good leaders, but they
are demanded in the age of globalization more
than ever before. Although they are only some
amongst many other qualities required to be a
good leader, they provide a solid foundation on
which those other qualities and traits of leader-
ship can be nourished and encouraged.

Finally, having referred to these three qualities, I
would also like to mention that throughout the
ages, good leaders have held on to a very valu-
able principle — to put the greater good above
one’s own personal gain. This principle has been
adhered to throughout the ages, from ancient
times to the globalized world we now live in. I,
therefore, firmly believe that with this principle in
mind, coupled with the three qualities discussed,
we have the blueprint of a leader who can confi-
dently navigate an organization to more prosper-
ous shores.
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With the opening of SISA (Sirasartsuksa Am-
ata School) at Amata Nakorn Industrial Estate
in Chonburi, the foundation is being built for
quality, international-level education from nurs-

ery to tertiary education in the long run. SISA
was created by an initiative of Amata to make
international education accessible to children
of families with parents working in or living
around Amata Nakorn. The school is to provide
English-program education that meets today’s
requirement of children becoming environmen-
tally-responsible, knowledgeable, and creative
global citizens.

In KinderWorld Education Group (KEG), Am-
ata found the ideal partner. KEG opened its first
pre-school in Singapore in 1986 and continues
to deliver a comprehensive education program
to students. All schools under KinderWorld Ed-
ucation Group adopt a unique curriculum that
draws the best international curriculum from
Singapore, Australia, United Kingdom, and the
United States. KEG operates the brand names of
Singapore International School (SIS), Singapore
Vietnam International School (SVIS), Kinder-
World International Kindergarten (KIK), and
Pegasus International College (PIC) in Vietnam
and UniWorld International School in Malay-
sia, providing education from Nursery to High-
er- and Continuing Education.

v
SISA
SIRASARTSUKSA (AMATA) SCHOOL
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In 2016, Amata KinderWorld Education took
over the operations of YWCA Amata Nakorn
Branch, providing Nursery to Primary 1 level
education and renaming it to SISA. The school
premises and buildings were renovated to cre-

ate a vibrant learning environment and a happy,
positive community. Progressively, new build-
ings that comprise educational blocks for high
school up to college will be built in the later
phases that will eventually provide an educa-
tional pathway for students up until Tertiary
Education.

From school year 2017 onwards, SISA is mov-
ing towards becoming an English Program (EP)
school. Four new activity classes will be added
to meet criteria required to obtain the necessary
EP licensing from the Department of Educa-
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tion: Arts and Science, Computer, Library, and
Music. Likewise, English program classes will
be increased, and the following subjects will be
taught in English: English Conversation, Math,
Science, Educational Games, and Physical Edu-
cation. These subjects will be taught by native
English language foreign teachers and by Filipi-
no English primary-language teachers. As well,
Chinese language classes will be introduced
from nursery upwards.

Plans for the new school year 2017 also include
introducing an Eco Club gardening project that
ties in with science lessons for the children to
become globally responsible citizens. Fruits,
vegetables and herbs will be grown in the gar-
den as well. Additionally, Stcumpf Amata Energy
Company has installed solar panels on the roof

area. It reflects our idea to create a green envi-
ronment and to further create awareness and
educate students on being environmentally re-
sponsible citizens.

SISA’s mission is “to be a forward looking educa-
tion institution embracing innovative teaching
pedagogies in a creative and challenging envi-
ronment and instituting life-long learning to
enable students to reach their fullest potential”.
SISA believes that education should equip our
students with the essential knowledge and skills
needed for a technology-driven and globalized
world and, at the same time, preserve and nur-
ture the significant values and cultures of Asia.

SISA’s mission beautifully reflects Amata’s long-
term vision and ideologies. We plan for our in-
dustrial cities to become true communities, at-
tracting business, people, and nature to thrive
together.

For more information or inquiries, please con-
tact Stephen See, General Manager, +66 (0)38-
111-007, stephen.see@kinderworldgroup.com.

Schaeffler Vietnam, a subsidiary of Germany’s global au-
tomotive and industrial supplier Schaeffler Group, signed

an agreement with Amata City Bien Hoa for the lease of

some 50,000 square meters of land to expand its facilities.
Schaeffler Vietnam employs about 200 people and is proud
to introduce and offer the best portfolio of industrial bear-
ings, related components, complete bearing installation, and

maintenance services to end-users in Vietnam.
www.schaeffler.com
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PROPERTY LEASE AG EMENT
VING CERE

Park Seung Hun, General Director of Schaeftler Vietnam Co.,
Ltd., exchanges the agreement with Amata’s Senior Sales
and Marketing Manager, Sudo Osamu.
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AMATA
PROPERTY LEASE AGREEMENT
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Kishino Yasuhiko, General Director, Tombow Manufacturing
Asia Co., Ltd., on the right, is seen with Sudo Osamu.

Japanese company Tombow Manufacturing Asia Co., Lid.
has signed a property lease agreement for some 70,000
square meters of land at Amata City Bien Hoa Industrial
Park. Tombow Pencil, the parent company with headquar-
ters in Tokyo, was established in 1913. Tombow produces a
wide range of stationery with modern, fun, and functional
designs. We would like to welcome Tombow to the Amata
family and wish you every success!

www.tombow.com

Otsuka OPV Joint Stock Company, the Vietnamese subsidiary
of Otsuka Pharmaceutical Factory Inc., Japan, announces
the construction of a new factory for the distribution of high
quality intravenous (IV) solution products. The products
manufactured in the new factory will be distributed within
Vietnam and neighboring countries with a view to expand
distribution in the future.

The Otsuka Group started its overseas operation of IV/infusion

product business in the 1970s and currently operates fifteen
companies in Asia, distributing products to approximately
75 countries worldwide. Construction of the new factory
is planned to start in January 2018, and when finished, the
company expects to have around 230 employees.

We thank Otsuka OPV for choosing Amata and wish you the
best of success.
www.otsukaopv.com.vn/en

Amata also congratulates Fulin Plastic Industry Co., Ltd.
on its ground-breaking ceremony for its second factory and
wish ongoing success.

And we welcome Daiwa Kenkozai Vietnam Co., Ltd. from
Japan to the Amata family. Daiwa Kenkozai will be manu-
facturing equipment and tools made of metal for construc-
tion and civil works, such as ladders, roof ladders, hanging
rings, and other similar products at an Amata ready-built
factory.

In June, Amata organized a “Human Resource Link” Pro-
gram. Participants included representatives from the gov-
ernment sector, such as from the Dong Nai Industrial Zones
Authority (DIZA) under the Department of Labour, Inva-
lids, and Social Affairs; companies operating at Amata In-
dustrial Park; labor recruitment firms; education institutes
including universities, colleges, and vocational schools; and
more than 300 freshly-graduated and soon-to-graduate stu-
dents.

The event opened the chance for students to connect with
companies seeking new talents and offered education insti-
tutes, businesses, government sector, and recruitment firms
to share information about the supply and demand of hu-
man resources and to discuss measures on how to develop
human resources.
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Mitsubishi Elevator Asia Co., Ltd. (AMEC) TO rﬂle S
Thailand, which produces elevators and escalators

for domestic and overseas markets, completed a

new 68.3-meters-high elevator test tower at their MitsubiShi zs new eleva tor teSt tOWer tO

manufacturing facility at Amata Nakorn Indus-

ol Esen Chonbur. AMECwil e nenen AACCElETALE lOCal product development

tower for enhanced testing and evaluation func-
tions that are expected to accelerate local product
development. “The company decided to build a
taller test tower to evaluate medium- and high-
speed models in response to trends of construct-
ing higher buildings, and to develop specialized
models for expanding in existing markets,” says
Hideaki Kodera, President of Mitsubishi Elevator
Asia. And he adds, “By strengthening local devel-
opment capabilities, we expect to reduce cost and
lead times.”

Specific activities planned for the new test tower
include the development and testing of electric
and mechanical systems for high-speed elevators
and of technologies for suppressing vibration and
noise that may occur while travelling high speed,
performance and endurance of parts and equip-
ment, and testing of safety systems, etc.

To meet growing demand and to respond to
requirements in specific markets with tailored
product features and designs, AMEC upgraded
its development and engineering capabilities by

- ﬂ

establishing an R&D center in October 2015 and
expanded its production capacity by 50 percent
to 20,000 units by opening a new factory in May
2016.

Mitsubishi Elevator Asia started operation in
Thailand in 1991 and employs about 2,500 peo-
ple. The company is fully owned by Mitsubishi
Electric Group, Japan.

www.MitsubishiElectric.com
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Guangxi Business Delegation

Chairat Porntipwarawet, Consul General at the Royal Thai Consulate General in
Nanning, PR. China, accompanied a group of businessmen on their recent visit to
Thailand, including Amata City Industrial Estate in Rayong, where Chinese Holley
Group, in joint-venture with Amata City Company has developed a special zone for
investors from mainland China. The zone offers both industrial land for sale or lease
and ready-built factories for quick start-up.
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Exclusive Dinner
with Amata’s CEO

In August, invitations to a dinner meeting with Amata’s CEO Vikrom Kromadit
were extended to customers from P.R. China. A cheerful group of top management
from approximately 45 companies accepted and met over fine food and good talks
at the Amata Castle in Chonburi.

Please follow us on our corporate website, Facebook, and LinkedIn:

Co N T ACT U S f nhttps://www.facebook.com/AmataCorp
AMATA in https://www.linkedin.com/company/amata-corp.-pcl
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